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The Beginning Researches on the Leisure Agriculture Brand Development
Fang Shimin, Zhou Quan Su Bin
Abstract: The leisure agriculture is the emerging industty which develops in recent years and the brand development of it could
promote the construction of the socialisn new countryside. In the current situation, state policies, and the development of tourism and a-
griculture provided a good opportunity for the development of leisure agriculture. Leisure agriculture development should seize the oppor-
tunity, meet the market and choose the brand development way. We should foundry leisure agrcultural brand development from two a
reas incuding the shaping of leisure agiicultural public brand and enterprise brand and the extension of leisure agcultural brand.
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