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Three Stages of Luxury Consumption 

Mark of social status 
Brand value matches  

individual needs 

Brand loyalty and  

advanced customization 

Three Stages： Brand Identity, Brand Value, Brand Loyalty 

Concerned about the brand LOGO an

d prices 

Reflect their wealth and status 

Unawareness of the brand culture 

LOGO and appearance as class  

marks 

Understand brand culture 

 

Seek luxury brands which match their o

wn demands 

Concerned about the brand's performa

nce,quality and taste 

Rational consumption, advocate brand 

value 

Pay attention to brand’s service and cus

tomization 

Reflect the personality, temperament, artistic elem

ents 

Personalization integrated into luxury pr

oduct design 

Have special feelings and values of lux

ury brands 

Follower 

Social Identity 
I 

Earlier  

Adaptor 

Self-identity 

II 

Innovator 

Cultural Identity 

III Follow the peopl

e 

Show off 

Status note 

Design concept 

Self-awareness 

Style Matching 

Spiritual resonance 

Brand loyalty 

Customization 
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Definition of Luxury Car： Expensive   Scarcity   World famous   Unique exterior design   

Luxury engine performance    Comfort   Driving ability 

Definition of  Different Stages of Luxury Car 

EXPENSIVE 100% 

Note: The percentage is based on 37 samples of access content statistics 

SCARCITY 100% WORLD FAMOUS   100% 

UNIQUE EXTERIOR DESIGN     90%+ 

CHARACTER 30%+ 

COMFORT 70%+ 

LUXURY 80%+ 

HERITAGE 15%+ 

ENGINE PERFORMANCE   80%+ 

DETAILS 40%+ 

DRIVING ABILITY    50%+  

 

 

 

 

 

 

 

 

Definition  

of luxury  

cars of  

most owners 

Innovator 

III 

Earlier  

Adaptor 

II 

Follower 

I 
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User Segmentation 

Control 

Release 

We Me 

Status Seeker 

Enthusiast 

True car lover 

Merely a means 

ME：
Individual 

driving 

demand 

Entertainer 

Pragmatist 

Drive for leisure 

Drive for life 

Divide luxury GT owners into four groups according to the driving characteristics demand 

Control： 

Care more about 

control ability than 

comfort 

 

WE： 

Multiplayers 

driving demand  

 

Release： 

Attach greater 

importance to 

comfort than to 

control 
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Enthusiast group’s demands in GT car performance  
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We Me 

Entertainer 

Pragmatist Status Seeker 

Enthusiast 
Drive for leisure True car lover 

Drive for life Merely a means 

8 cylinder and 4 L at least, 

upgrade to 12 cylinders if 

appetite in natural aspiration 

 

Ensure acceleration 

Rear engine is a must for 

sport car 

0 ~ 100 km/h in 4 ~ 5 

seconds 

Rear engine 4~5s speed up 8~12 air cylinder 

 

 
500 horsepower is acceptable, 

more than 600 horsepower is 

best 

 

 
Power output is smooth, 

without pause and transition 

 
 

Two doors are necessary, but 

seats in back court position are 

not necessary  

Natural Aspiration Two door two seats More than 500  

horsepower 

Enthusiast group has high performance requirements as supercar level, attach 

importance to power 

Like the feeling of instant 

rushing out. 

——Shanghai Ferrari 

Performance  

Requirement 
 

Design 

Requirement 
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We Me 

Entertainer 

Pragmatist Status Seeker 

Enthusiast 
Drive for leisure True car lover 

Drive for life Merely a means 

 
 

Muscle line, distinctive, unique 

 
 
Publicize, wild, strong impact 

feeling 

 
Comfortable sports car seat 

reduce driving fatigue  with seat 

ventilation air conditioning 

Impactful front face Comfortable seats High-key appearance 

 
Customized interior material 

color like steering wheel, control, 

leather etc. 

 

 
Strong preference in 

hardtop convertible  

 

 
Improve interior materials 

quality and workmanship 

Enthusiast group prefer high-key appearance, high driving comfort and  hardtop 

convertible 

Performance  

Requirement 
 

Design 

Requirement 

Enthusiast group’s demands in GT car design 

Sophisticated interior Customized interior 

decoration color  
Hardtop convertible 

preference 

Like the Impactful and shocked appearance of 

Ferrari....But plastic-made interior accessories are 

not good enough . 

                ——Shanghai Ferrari 
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We Me 

Entertainer 

Pragmatist Status Seeker 

Enthusiast 
Drive for leisure True car lover 

Drive for life Merely a means 

Status Seeker reflect personal position and wealth by the appearance, interior accessories and 

high performance of  top brands GT car 

 
 

8 cylinders and 4 L emissions 

at least,  prefer 12 cylinders 

for top configuration 

 
 

comfort and stability for ride 

 

 

pursue great horsepower to 

reflect top luxury car feature 

Front engine Great horsepower 8 or 12 cylinder 

 
Prefer and 6 L emissions at 

least to present top luxury car 

Great emissions  

 
High-end business use, with 

top luxury interior accessories  

Luxury interior  

accessories  

 

 
Symbol of high status and 

wealth 

Elegance and poised 

 
High-end business occasions 

attendance with magnificent 

appearance 

Magnificent appearance 

GT cars characteristics demands of status seeker 

Performance  

Requirement 
 

Design 

Requirement 

I need one more high-end luxury 

car with momentum for a formal 

business occasions 

       —Shanghai Phantom 
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Release 

We Me 

Enthusiast 

Status Seeker Pragmatist 

for GT car of  3 ~ 5 million, every purchase factors is very important and need to 

perfect detail 

GT car purchases factors for crowd classification 

Entertainer 

Price: 3 ~ 5 million 

Brand: the pure sport car lineage 

Design: customized interior 

accessories, convertible, power line 

Performance: engine parameters 

focus 

• General waiting time is not 

longer than half a year 

Price: 2 ~ 4 million 

Design: workmanship, fashion, streamline 

appearance and unique 

Brand: the pure sport car lineage 

Performance: great emissions, 8 

cylinders, great  horsepower 

Price: 2 ~ 5 million 

Design: for commercial and private use; 

appearance like coupe  

Brand: high quality, historical, world 

famous 

Property: suitable for urban driving and 

various traffic, speed up quickly 

Price: more than 3 million 

Design: partial coupe, luxury  interior accessories , 

powerful 

Brand: the worldwide top brand 

Performance: high performance 

reflects the top quality 

Purchase 

decision 

factors 

Control 
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We Me 

Entertainer 

Pragmatist Status Seeker 

Enthusiast 
Drive for leisure True car lover 

Drive for life Merely a means 

New Source Market 

Marketing 

Business Forum  

Cultural performance 

activities 

Art appreciation 

activities 

Sponsor intelligence 

game  

Annual dinner 

Cultural celebrity  

endorsement 

Charitable activities 

Marketing activities: contact potential customers in utilization of culture, art and 

business activities 

Ferrari brand image is partial to sport and brand connotation is thin 

because of less culture element, meanwhile, celebrity strategy make the 

brand more Stand-out ; Need to strengthen the brand connotation, 

take connotation and tasting element into branding to embody the high 

taste of Ferrari drivers 

Enhance the brand culture connotation and 

business temperament 


