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Part One Main Findings



Three Stages of Luxury Consumption §\17P/}4
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Three Stages : Brand Identity, Brand Value, Brand Loyalty
_ Brand loyalty and
Mark of social status Brgnd_ \{alue matches .
individual needs advanced customization

Spiritual resonanc

I
carlier =) pm—",
Self-awareness

Adaptor

Follow the peopl
Show off

Status note

Brand loyalty

Customization

Style Matching




Definition of Different Stages of Luxury Car §\17?/}4
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Definition of Luxury Car : Expensive Scarcity World famous Unique exterior design

Luxury engine performance Comfort Driving ability

HERITAGE 15%-+

CHARACTER 30%-+ DETAILS  40%+
——— === =======
COMFORT 70%+ DRIVING ABILITY 50%-+ \
| Definition
LUXURY  80%-+ ENGINE PERFORMANCE 80%-+ | of |uxury
| cars of
I most owners
EXPENSIVE 100% UNIQUE EXTERIOR DESIGN  90%+ |
SCARCITY 100% WORLD FAMOUS 100% /’

Note: The percentage is based on 37 samples of access content statistics 3
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Divide luxury GT owners into four groups according to the driving characteristics demand

Control

] Control : )
Entertainer Care more about Enthusiast
control ability than
comfort

Drive for leisure True car lover

WE : ME :

Multiplayers Individual

driving demand driving
demand

Release :

! Attach greater
Pragmatist importance to
comfort than to
control

Status Seeker

Merely a means

Drive for life »

Release



Enthusiast group’s demands in GT car performance §\17?/}4
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Enthusiast group has high performance requirements as supercar level, attach

importance to power

8~12 air cylinder Rear engine 4~5s speed up

Enthusiast

True car lover

More than 500 Natural Aspiration Two door two seats
horsepower

Performance
Requirement

. Design

Requirement




Enthusiast group’s demands in GT car design

Enthusiast group prefer high-key appearance, high driving comfort and hardtop
convertible

High-key appearance Impactful front face Comfortable seats

Entertainer Enthusiast

Drive for leisure True car lover

Customized interior Sophisticated interior Hardtop convertible
decoration color preference

Pragmatist | |Status Seeke

Drive for life Merely a means

Performance
Requirement

. Design

Requirement
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GT cars characteristics demands of status seeker §\Wr}é
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Status Seeker reflect personal position and wealth by the appearance, interior accessories and

high performance of top brands GT car

8 or 12 cylinder Front engine Great horsepower

Entertainer Enthusiast

Drive for leisure True car lover

Great emissions Magnificent appearance Luxury interior
accessories

BragmatiStStatus Seeke

Drive for life Merely a means

Elegance and poised

Performance
Requirement

. Design

Requirement




GT car purchases factors for crowd classification §\17?/}4
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for GT car of 3 ~5 million, every purchase factors is very important and need to
perfect detail

Entertainer Enthusiast

Performance: engine parameters

Brand: the pure sport car lineage  —.

Brand: the pure sport car lineage

Performance: great emissions, 8 Design: customized interior
cylinders, great horsepower accessories, convertible, power line
Price: 2 ~ 4 million Price: 3 ~ 5 million
Purchase
We decision

Eesgcon nercialand private use; factors Brand: the worldwide top brand
appearancelike coupe

Property: suitable for urban driving and Design: partial coupe, luxury interioraccessories,
various traffic, speed up quickly powerful

Brand: high quality, historical, world Performance: high performance
famous reflects the top quality

* General waiting time is not
longer than half a year

Pragmatist Status Seeker 8
Release

Price: 2 ~ 5 million Price: more than 3 million



Marketing activities: contact potential customers in utilization of culture, art and

business activities

Marketing

Enhance the brand culture connotation and
business temperament

Art appreciation
activities

Cultural performance
activities

Annual dinner

Sponsor intelligence Cultural celebrity

Business Forum
game endorsement

Charitable activities

Ferrari brand image is partial to sport and brand connotation is thin
because of less culture element, meanwhile, celebrity strategy make the
brand more Stand-out ; Need to strengthen the brand connotation,
take connotation and tasting element into branding to embody the high

taste of Ferrari drivers
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