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Three Stages of Luxury Consumption ¢ uxury GT car Triggers & Barriers

Three Stages : Brand Identity, Brand Value, Brand Loyalty

Brand value matches Brand loyalty and
Mark of social status d d t
dual needs advanced customization o 3 i Porsched11
Integration
Exterior Streamlined Lucuryinterior Luwaury and grand =
peed Combination of
SEIridentity E=in e andcomfort Sportand

Appearance
e
St . Triggers EngineTech rounded Grand exterior Highlighting young =l
—— iy i
Style Matohi Customizat i Meticulous design
B  — Easy to control CATELY Special,
Easyto control highiighting
Extremely ‘young stylish
= desien
Retractable Tech significantly Tridentlogo

Hard Top i Comfort

Abit ofMazermtiars The range of
maturation
=nd aging

Barriers Smeterels
warkmanship [EE——

offace shapa wesken spors

between
nigh-end andiow-

Appasrance
= design is more ke
Star  utbrand cultur doss pecdstarmthar
P feeling when drvin Roughinterior Brand s too comman
= itimage of eustoma than sporiscar < ° work

GT car purchases factors for crowd classificatio f ot
- GT cars characteristics demands of status seeker
for GT car of 3 ~ 5 million, every purchase factors is very impo: nt and neea 10
perfect detail Status Seeker reflect personal position and wealth by the appearance, interior accessories and

high performance of top brands GT car
Entertainer Enthusias: V
Brand: the puresport carlineage R 8 or 12 cylinder Front engine Great horsepower
Duson s o s :
ki R —— Enthusiast
e True carlover
e ———— R ——
eyinders. great horsepower ‘oosssones, comertise, power ne
Prioe: 2.~ 4 mion Frica: 3 -8 miion Great emissions Magnificent appearance Luxury interior
accessories
Designiorcommensd ard pitese; Brand: the worklwide top brand Status Seekel
‘appearance ikecoupe Merelyameans
Various fraffc, speec up quickly ponsd Elegance and poised
Brand: high aualty historal, workd Parfarmance: high perfomance
famous refacts the op quatcy A
) _ al waiting time is not uireme
Price: 2 ~ 5 milion e longer than half a year

Pragmatist Status Seeker] 5

Release
Release
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